





InSinkErator
Packaging and Collateral Design

challenge: Build a new product category for overseas
markets. Promote the cost-saving, convenient lifestyle
benefits of automated hot water dispensing. Design a
system flexible enough to sell in eight languages and
provide regional and cultural sensitivity.

inspiration: Our visual positioning motivates through
lifestyle and aspirational desires, not the appliance.
Bright colors help us to get noticed and insets quickly
communicate so words don’t have to.

result:

Consumers were able to immediately
visualize this new, luxury technology in their
homes. InSinkErator forecasts a 90% growth
rate overseas based on this and other
product launches.
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MasterLock
Packaging and Print Design

challenge: Boost sales by providing more inspiration: Our approach employs
opportunities for consumers to encounter the romanticized, use-specific imagery and
brand in the store. Educate retailers on the color-coding to differentiate products from
depth and breadth of the Master Lock line category to category. We relied on one of
and the advantages of this unorthodox the world’s most respected and recognized
merchandising approach, which assures more brandmarks to convey a common quality
encounters per visit. heritage while allowing each product to

showcase its individuality.

result:

/I\/Iaster Lock’s departmental
stocking strategy increased
eeee sales by understanding their
consumers’ “quick trip”
psychology and placing their
products in proximity to
related tools, parts and

\accessories.
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