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challenge: Convey big as all outdoors flavor/freshness 
messages on a relatively small package competing with 
large containers where you can see the product. 
In this case, size doesn’t matter. Plus, glass has weight 
disadvantages and breakage potential. All points we 
needed to get across. Kroger liked our solution for 
Corelli tomato sauces so much they asked for the recipe 
and applied it to their private label.

inspiration: Slice and dice product information for 
a “surround sound” experience. Information bites on 
shelf and floor talkers tantalize the consumer while 
our fresh-off-the-vine product photography maximizes 
minimal image space with robust color and a zesty 
product presentation.
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result:
Impactful graphics boosted sales of boxed 
tomatoes 13% at a time when category sales 
of canned tomatoes were relatively flat!




